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“Creativity in the Top-End Markets: Moét-Hennessy Louis Vuitton’s Strategy and
Cultural Interactions in the Global Fashion Business”

201947 H 20 H (1) 16:50~18:30 @Room 17311
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As the second meeting of seminar series entitled Management and Organization in the Age of Links and Ties
organized by Dr. Nakano, the seminar meeting has two sessions. First, Mr. Leuret, who led the great success of
Zara Japan in the past, will talk about strategy of Moét-Hennessy Louis Vuitton Group, which carries many
top global brands in fashion and luxury markets. Secondly, Dr. Kawamura, a New York-based expert on fashion
and sociology, will present her research on “A Conflict between Design and Culture in the American and
European Fashion Industries.” Then, Mr. Nakagawa, who is a former president of Maison de la Culture du
Japon a Paris as well as Mitsui &Co France, will join from the point of view of cultural exchange and
business between Japan and France. Finally, the members will discuss creativity and markets in high-end
cultural industries whereas Dr. Nakano will moderate the discussion from his rich research experience of
high-end audio equipment markets. The talks and discussions will be delivered mainly in English and partly
in Japanese in order to cater to needs of audience if necessary.

Time and location: Room 17311, 16:50-18:30 Sat. July 20, 2019 at Aoyama Business School
Admission free but please make reservations ASAP from the ABS homepage link below
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